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Spontaneous brand funnels – Swedish population

Numbers in grey are for 2019

13

Lyko has once again increased all KPIs in the spontaneous brand funnel 
and is now also performing better than it’s strongest competitors

Awareness

Consideration

Preference

Last Purchase

Lyko Kicks Skincity eleven.se Nordicfeel Bangerhead H&M Åhléns Boozt Apotea

Q: Which retailers selling hair- and/or beauty care products have you seen an ad from during the past 30 days?, Which retailers selling hair- and/or beauty care products are you aware of?, Which other retailers 

selling hair- and/or beauty care products could you shop at?, Next time you will buy hair- and/or beauty care products, which retailer are you most likely to shop at?, Last time you bought hair- and/or beauty care 

products, which retailer did you shop at? 

Base: 2021: Population – 801 IP, 2019: Population – 801 IP * The past 30 days and values not available for 2019

39% (34%) 36% (40%) 3% (4%) 6% (8%) 8% (9%) 5% (6%) 12% (20%) 28% (33%) 1% (0%) 5% (4%) 2% (3%)

35% (30%) 25% (29%) 2% (4%) 3% (4%) 7% (6%) 4% (4%) 9% (13%) 21% (26%) 0% (0%) 6% (5%) 0% (1%)

20% (18%) 10% (12%) 1% (2%) 0% (1%) 1% (1%) 1% (1%) 2% (3%) 6% (9%) 0% (0%) 3% (2%) 0% (0%)

19% (16%) 9% (9%) 1% (1%) 0% (1%) 1% (1%) 1% (1%) 2% (4%) 7% (9%) 0% (0%) 4% (3%) 0% (0%)

Ad Awareness* 25% 14% 1% 1% 2% 1% 3% 9% 1% 2% 1%
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95%
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37%

97%

75%
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119%

85%
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22%

109%
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NA

34%
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Spontaneous brand funnel – Norwegian population

Numbers in grey are for 2020 

14

Lyko has increased all KPIs in the spontaneous brand funnel, while the 
majority of the competitors has decreased, Vita still the strongest

Lyko Kicks

Q: Which retailers selling hair- and/or beauty care products have you seen an ad from during the past 30 days?, Which retailers selling hair- and/or beauty care products are you aware of?, Which other retailers 

selling hair- and/or beauty care products could you shop at?, Next time you will buy hair- and/or beauty care products, which retailer are you most likely to shop at?, Last time you bought hair- and/or beauty care 

products, which retailer did you shop at?

Base: 2021: Population – 824 IP, 2020: Population – 808 IP, * Values not available for 2020

Ad Awareness* 11% 15% 13% 22% 1% 2% 3% 4% 1% 1% 1%

Awareness

Consideration

Preference

Last Purchase

15% (8%) 36% (45%) 26% (26%) 46% (60%) 4% (5%) 12% (9%) 6% (9%) 9% (10%) 1% (2%) 1% (3%) 1% (1%)

13% (5%) 28% (29%) 23% (17%) 25% (39%) 2% (2%) 5% (4%) 4% (6%) 5% (4%) 2% (1%) 1% (1%) 1% (1%)

6% (2%) 13% (13%) 12% (9%) 1% (18%) 1% (0%) 1% (1%) 2% (3%) 1% (2%) 2% (1%) 0% (0%) 0% (0%)

6% (3%) 10% (11%) 11% (9%) 13% (16%) 1% (0%) 1% (1%) 2% (3%) 1% (1%) 1% (0%) 0% (0%) 0% (0%)

104%
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47%
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54%
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69%

25%
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45%

18%

115%

65%

43%
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57%

15%

83%

182%

64%

223%

99%

9%

NA

112%

NA



2 out of 5 say that they have changed their beauty care consumption 
during the pandemic, most mention buying more online and buying less 
products

Q: During the past year, have you changed your consumption of hair- and/or beauty care products as a result of Covid-19?, Q: In what way have you changed your consumption habits of hair- and/or beauty care 

products in the past year?

Base: Population – 801 IP, Lyko – 191 IP, 16-24 y/o – 127 IP, 25-36 y/o – 235 IP, 37-49 y/o – 236 IP, Wordcloud Population – 312 IP

39% 39%

51%

40%

44%

Population LYKO 16-24 y/o 25-36 y/o 37-49 y/o

Population LYKO 16-24 y/o 25-36 y/o 37-49 y/o

Changes done

(Population)

While among those who have changed and say that they will keep that behaviour and the majority state 

that they will continue buying more online 











•

•

•

•

•

•









Quarter R12



●

●





Quarter R12



●

●

●

●





Quarter R12







Name Num. of shares Capital

LYKO HOLDING AB 7 672 087 50,1%
FAMILJEN HAMRIN 2 264 293 14,8%
BELLBOX HOLDING AB 1 986 246 13,0%
LÄNSFÖRSÄKRINGAR SMÅBOLAG SVERIGE 498 990 3,3%
SWEDBANK ROBUR SMÅBOLAGSFOND NORDEN 490 000 3,2%
BROWN BROTHERS HARRIMAN & CO., W9 387 370 2,5%
SEB AB, LUXEMBOURG BRANCH, W8IMY 365 535 2,4%
HANDELSBANKEN MICROCAP SVERIGE 237 571 1,5%
BNY MELLON SA/NV (FORMER BNY), W8IMY 174 798 1,1%
FE SMÅBOLAG SVERIGE 154 056 1,0%
FÖRSÄKRINGSAKTIEBOLAGET, AVANZA PENSION 80 986 0,5%
BNP PARIBAS SEC SERV LUXEMBOURG, W8IMY 76 954 0,5%
LÄNSFÖRSÄKRINGAR MIX 45 492 0,3%
PENSION, FUTUR 39 320 0,3%






